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Undemocratic Democrat
	
	 Over the last year, the people of America have experienced numerous 
changes in atmosphere including a true “change” in government. The 
transformation in the White House has officially begun to revolutionize our 
country.  Throughout our nation’s history, presidents have always sought 
cabinet members that serve as well-equipped leaders capable of fulfilling 
their positions with innovation, honesty, and also serving the expectations 
of the appointed president and the American people. The White House 
has announced that Republican Senator Judd Gregg of New Hampshire is 
President Obama’s prime candidate for the office of commerce secretary.  
This consideration definitely seems to be a noble attempt at partisan diversity 
within the Cabinet; however, New Hampshire’s governor, John Lynch, is 
classified Democratic which creates a rift in the so-called dignified efforts of 
our newly elected President.  							     
	 The Senate Majority is currently held by Democrats with a count of 58, 
but if Al Franken is deemed victor of the Minnesota Senate legal battle, the 
count will jump to 59.  These actions make the commerce secretary position 
all the more vital. If Senator Gregg accepts the position, Gov. John Lynch 
Democratic will appoint a new senator to fulfill this position.  Whether we as 
a country can genuinely call ourselves fair and balanced, the probable truth is 
that Governor Lynch will most likely appoint a Democratic Senator extending 
the majority county to 60.
	 I, personally, would love to have an assured hope that the leader of my 
great home will always act with the welfare of America on his conscience, 
but this appointment is not an endeavor at multiplicity but a deliberate act 
of unrespectable party politics.  Senator Gregg fulfilling the cabinet position 
or President Obama making the appointment is not the underlying issue of 
this matter; the issue is of the magical number known as 60.  A Democratic 
majority of 60 represents a domination of politics within the Senate. 60 
means an end to filibustering by Republicans and an end to Republican say 
on the legislative agenda.  Our government is for the people by the people 
where people can be heard and should forever and always be represented.  
This act of filling and replacing by President Obama is officially closing the 
opportunity for all views to be represented within our nation’s government, 
destroying our nation’s democratic values by a true Democrat.    

Sarah Sweatt

	 New to theaters this week 
is the terminally uninteresting 
Taken, starring Liam Neeson 
as an ex-spy in search of his 
kidnapped daughter.  Earlier 
this decade, the Bourne trilogy 
breathed new life into the spy 
genre, making its impression 
felt with exciting action 
set pieces and, even more 
notably, its viscerally thrilling 
sequences of hand-to-hand 
combat.
	 Taken's sole raison d'être, 

it would seem, is to ape Bourne's 
fight choreography.  A barely there 
screenplay platforms for Neeson’s 
character to brutally crack skulls 
non-stop throughout acts two and 
three.  The problem with this is that 
the action is hardly inventive, and 
choppy editing and obvious camera 
tricks (as a means to presumably 
stretch funds) rob viewers of 
potential entertainment.  Especially 
frustrating, the protagonist 
has fewer vulnerabilities than 
Superman; when his supreme 
fighting abilities fail him, loose 
bolts and plain silly plotting come 
to the rescue.  I think he incurs, 
at most, three unfettered hits.  
The damage?  A slight limp come 
film’s end.  Of note, Maggie Grace 
portrays Neeson’s daughter.  

	 Now, it’s not unusual 
for actors to play roles 
incongruent to their own 
age as does the 25-year 
old Grace in the role of 
just-turned 17 Kim. What 
is unusual, however, and 
a particularly fascinating 
dramatic choice I might 
add, is when said actor 
equates playing younger 
with playing mentally 
challenged.  Maybe Ms. 
Grace signed on prior to 
reading the script, finally 
did so, and let her inner 
Arrested Development 
fan take over.  Skip this 
nonsense.

Speaking of  
Irresponsible 
Violence…

David Suto

	 This year’s Super Bowl 
match-off between the 
Steelers and the Cardinals 
may have actually been 
more  entertaining than the Super 
Bowl commercials that so many 
people anxiously await.  Many of the 
commercial spots were full of boring 
car commercials and an endless 
amount of movie trailers.  Granted, 
there were many entertaining website 
related commercials. However, the 
good old fashioned Super Bowl 
staple commercials always provide 
fair competition.  This year’s battle 
produced clear and decisive winners in 
four primary categories. 
Non-alcoholic Drink Category
	 Even though I prefer Coke over 
Pepsi any day of the week, Pepsi 
blew Coke out of the water on their 
commercials this year.
	 Pepsi had some of the very best 
commercials overall.  Bob Dylan and 
Will.I.Am sang “Forever Young” while 
connecting all the generations that have 
remained young by drinking Pepsi.  
The commercial’s captivating images 
and catchy, simple motto that “Every 
generation refreshes the world” was, 

well…refreshing!  
	 The Pepsi Max commercial 
plays on the strengths of a man’s 
ability to take on the pains of being 
wacked with a golf club, wood plank 
and bowling ball.  Of course, we 
all know men are way too strong 
to drink diet soda and that’s what 
makes the message simple and 
memorable.
	 Coca-Cola’s commercials 
however, what where they again?  
Oh that’s right Coke used humans 
that turned into crazy animated 
characters and insect thieves to 
make us want their product.  I don’t 
know about others, but the last 
thing I want to think of when I pick 
up an ice cold beverage is bugs.
The Beer Category
	 As far as beer commercials go, 
the Bud Light brand commercial 
definitely won out over the 
traditional Budweiser Clydesdales.
Bud Light’s office meeting 

Super Bowl 
Commercials

Randi Jones
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Oklahoma City Mayor Mick 
Cornett has decided that one of his 
priorities as leader of our state’s 
largest city ought to be cutting down 
the pork. Not pork barrel spending, 
not pork barbecue, but the pork 
on his city’s residence. Yes, it’s 

true: Mayor Cornett 
has embarked on a 
fat fighting crusade 
against every 
overweight person 
in the Oklahoma City 
limits. 
	 A c c o r d i n g 
to the Centers for 
Disease Control 
and Prevention 
(CDC) in Atlanta, 
some 28.8 percent 
of Oklahomans are 
overweight or obese. 
In fact, Oklahoma is 
tied with 
Arkansas 
as the 
e i g h t h 
f a t t e s t 
state in 
the country, also 
according to the 
CDC. Clearly this is 
a crisis which drains 
our state’s resources, 
mainly in terms of 
health services. But 

is this really an issue for the mayor 
of Oklahoma City of which I am a 
resident? 
	 The simple answer to that question 
is no. In fact there are many other 
issues where the mayor could better 
direct his time and energy as well as the 

city’s resources. Crime, for example, 
is a major problem in Oklahoma City. 
According to city-data.com, the murder 
rate in Oklahoma City has increased by 
roughly thirty percent since 2000, while 
robberies have increased by nearly the 
same amount. Somehow I doubt that 
weight gain is responsible for these 
murders and robberies. 
	 Another major problem in Oklahoma 
City is education. According to city-data.
com, the percentage of Oklahoma City 
children enrolled in schools of any type 
are significantly lower than in the rest 
of Oklahoma. The lack of education is 
cited by many experts and advocacy 

groups as a 
leading cause of 
criminal activity. 
Education is an 
area where a 
city’s mayor can 

wield great power in many cases.
	 The simple fact is this: Mayor 
Cornett has better things to worry 
about than my weight. Mayor Cornett 
also has better things to spend my tax 
dollars on, like making sure I can go out 
in public without the fear of being shot 
or stabbed, or having my wallet stolen. 
Priorities are important—maybe Mayor 
Cornett should get some new ones.

Just Weight, 
Mr. Mayor!

“Somehow I doubt that 
weight gain is responsible 

for these murders and 
robberies.”

Steven Skacall

	 As the country continues to 
diversify and people attempt to 
transfer their beliefs from a national 
effort to an individual responsibility, 
we hold tickets to front row seats of 
a very unique time in history.  While 
hate and love, usually accompanied 
with one another, run at extreme 
ends of the spectrum, we are 
experiencing firsthand the abilities 
of humanity to control the future and 
participate in its realities molding 
the soon to come past.  
	 On January 20th, 2009, we 
witnessed the inauguration of 
President Barrack Obama. Before 
you shutter at the very mention of 
his name and detour your eyes from 
this article, reflect on the context 

in which it is stated.  This day issued 
a milestone for America.  An election 
plagued by issues of race exemplified 
the steps that have been made towards 
a true “equality.”  As the forty-fourth 
President of the United States stepped 
up to take the oath of office, just as 
forty three before him had done, we 
observed the first African American 
take the highest office in the most 
powerful country in the world.  (Trust 
me, keep reading.  This is a black and 
white issue; you have, indeed, heard 
it all before.  You are allowed to hate; 
you are allowed to love.  Your opinion 
is necessary.) We saw true freedom, 
we saw strength, and most of all, we 
saw change.  Whether it is anti- Bush, 
democrat, republican, or independent, 
we saw development.  Whether you are 
for or against that development, it is in 
that that we are enabled to have the very 
option of continued progression.  
	 The mere presence of a minority 

accepting the biggest responsibility in 
which to govern us should not, however, 
be looked upon only as a black and white 
issue.  Whether you voted for him because 
he is black or voted against him because 
he is black, or even if race played no role 
in your own vote, it does not make the fact 
that he is “different” a secret.  Like it or 
not, Barrack Obama (African American) 
is our President.  
	 While we hold the title before a 
name, we come to consider the history 
upon which that title was founded.  A 
document stating that “all men are created 
equal,” contradicting it into those that 
could sign it, were among those “chosen” 
equals; a hypocrisy in and of itself.  All 
men meaning me, and it’s okay.  All men 
and I’m out, well then we have an issue.  
Vying for the convenience of segregation 
as long as you’re on the right side of the 
fence apprehended any loophole that 
those in power were questioned with.  
This created a word with no meaning; 

freedom by selfish standards, 
“as long as ‘I’m’ free, ‘we’re’ 
free” mindset.
	 I do not know how many 
times I heard “we are not 
ready for a black president,” or 
“people are only voting for him 
because he is black.”  Very little 
talk was focused on the issues 
themselves (for both anti-
Obama and pro-Obama, might 
I add).  People’s minds were 
made up from the beginning.  
Coming from all walks of life, 
and all political parties, their 
responses involved some talk 
of race.  My question, however, 
is directed at both sides.  Why 
love or hate the man because 
of the color of his skin?  Maybe 
even take it a step further and 
get past the issues.  Yes, I said 
it, get PAST them.  Forget his 
party, forget his beliefs.  Forget 
his name even.  
	 Perhaps you should be 
more apt to loving or hating 
the symbolism in which that 
color, that love or that hate, 
represents.  Ask yourself the 
question of “Why?” before 
“What?”  Define love before you 
base it on something.  Don’t 
hate something because it 
opposes what you like.  Before 
you step in to speak about what 
humanity is ready for, is saying 
that “we are not ready for a 
black president” any different 
than people in 1920 coming to a 
general consensus that “we are 
not ready for women voters?”  
Have we not learned anything 
from our past?  As part of a 
future generation derived 
from that culture, we see the 
sovereignty in that progression, 
but why are we now blinded to 
the opportunities afforded us in 
this new type of revolution?    
	 It’s the things we’ve learned 
from the time we began school.  
Differences make us unique.  
Accept this change, if not on a 
political level, on a humanistic 
level.  Even if Barrack Obama 
becomes the worst president we 
have ever seen, see the barriers 
we have broken.  Could this 
have happened 40, 30, or even
20 years ago?  I think not.

Yes We Can! 
Emphasis on 
WE. Rachael Beck
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ATTENTION 
SENIORS!
	
	 The 2009 Senior Class of Oklahoma 
Panhandle State University will have class 
meetings on the following dates and times 
in the Hughes-Strong Auditorium:

Thursday, February 5
12:15pm

	 During these meetings, 
decisions will be made concerning 
the 2009 commencement exercises.  
By attending these meetings, 
you can have a voice in and keep 
abreast of your commencement’s 
preparations.  The 2009 graduation 
marks the 100th year of OPSU and 
will be an important event in the 
Centennial celebration.
	 It is difficult to find a meeting 
time that accommodates all 
seniors’ schedules; therefore, 
meetings have been scheduled 
at various times throughout the 
fall semester.  No senior class 
meetings are scheduled for the 
spring 2009 semester.  If you have 
questions, please contact Sara Jane 
Richter or Tito Aznar

Advertising Rates 
for the Collegian

$50
$75

$125
$150

Each OPSU department is allowed one business card sized advertisement 
(3.5w x 2h) or classified advertisement free of  charge.  Larger than 
business card size or additional advertisements will be charged half  the 

normal rates above.
Purchase three weeks of  ads and receive a free advertisement of  the same size.

Classifieds!
Old books? Fridges? Microwaves? Pencils?

Classified rates are ten cents a word.
Call or E-mail for quote.

 

Oklahoma Panhandle State University 
Student Health Clinic/Wellness Center

Staff Nurse: Florence Hensley BSN, RN
Urinalysis

Exam

Consult

Flu Shot

OTC Meds

Weight Check

Pregnancy Test

Blood Sugar Check

Diet Consult

TB Tests

Antibiotics

Immunizations

Planned Parenthood

Consult

Oral Contraceptives

Condoms

$10
Free

Free

$15
Free 
Free

$5
Free 
Free

$10
Ask Nurse

Ask Nurse

Free
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Free

commercial played on the poor economic conditions while at the same time 
keeping everyone laughing.  Who wouldn’t want to have Bud Light at office 
meetings?  The co-worker suggesting its removal certainly deserved a swift 
toss out the high rise building—who wants to cut back on the things they 
enjoy?
	 Bud Light’s other commercial worthy of the good list showed the 
difference in “drinkability” by comparing the smooth, graceful snow-skier 
who “goes down easy” with the dude crashing into trees and busting into 
wooden picnic tables.  That’s fun, good time beer drinking stuff, unlike the 
Clydesdale horses. 
	 The Clydesdale horses have run their course.  Come on, this year the 
Clydesdale is fetching tree branches and chasing after his long lost love who 
has been forced into the joining the circus.  The final straw comes when we 
hear the long, miserable story of Jake the Clydesdale’s family immigration 
to America.  Do any of these sad stories really put anyone in a beer drinking 
mood?  They just put me to sleep.
Chip Category
	 This category places Doritos against Cheetos and again, provides a clear 
and decisive winner: Doritos.
	 To me this one was easy--the guy eating Doritos lives a happy live—
granted, he gets hit by a truck in the end, but hey, it was fun while it lasted.  
Eating Doritos gave him the power to remove women’s clothing, blow up the 
ATM and evade a police officer.  Wow, Doritos must be amazing.
	 Cheetos however, sends the exact opposite message.  Cheetos must 
be disgusting, after all, the girl eating them would rather give her chips to 
the pigeons so they’ll attack her annoying neighbor.  Maybe if she had been 
eating Doritos she wouldn’t be in such a miserable predicament.
Automotive Product Category
	 This category obviously has a great opportunity to play towards a target 
audience, after all, it’s the Super Bowl we’re talking about.  Competitors 
included Bridgestone Tires and Castrol Motor Oil.
	 Bridgestone rolled over Castrol with two great commercials that appeal 
to men perfectly.  Every man must sympathize with Mr. Potato Head when 
his wife will not stop talking.  Too bad not everyone comes equipped with 
removable mouths.
	 Bridgestone’s other great commercial used hip-hopping astronauts.  

Their party is ruined when they discover the wheels have been stolen from their 
space lander.  I’m not sure how either one of these commercials makes anyone 
want to buy tires, but they both were positively memorable and I loved them.
	 Castrol Oil’s commercial was also 
highly memorable, but absolutely horrible.  
For some reason a man who purchases 
Castrol oil is rewarded with an oil filter 
crown and a crew of chimpanzees.  For 
some reason, this makes him a king.  His 
official king status is then rewarded with a 
big, mushy chimpanzee kiss.  Yuck! I think 
I would much rather be a Potato Head, but 
maybe that’s just me.
	 If you missed any of this year’s Super 
Bowl commercials, check out http://www.
hulu.com/superbowl.
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